
       

AGENDA 

CITY COUNCIL  

WORK SESSION 

CITY OF EAST GRAND FORKS 

MARCH 13, 2012 

5:00 PM 
 

 

CALL TO ORDER 

 

CALL OF ROLL  

 

DETERMINATION OF A QUORUM 

 

1. ICON Pavement Management – Greg Boppre 

2. Recyclebank – Paul Kalibabky/Jason Stordahl/Scott Huizenga 

3. 2012 Motor Grader – Jason Stordahl 

4. Playground Equipment at O’Leary Park – Dave Aker 

5. City Logo – Council Member Pokrzywinski 

ADJOURN 

 

Upcoming Meetings 

Regular Meeting – March 20, 2012 – 5:00 PM – Council Chambers 

Work Session – March 27, 2012 – 5:00 PM – Training Room 

Regular Meeting – April 3, 2012 – 5:00 PM – Council Chambers 

Work Session – April 10, 2012 – 5:00 PM – Training Room 
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Promotional Program Details – City of East Grand Forks, Minnesota 

 

 

Purpose of this document 

 

Outline key terms to deploy and operate a promotional version of the Recyclebank curbside 

recycling incentives program. 

 

Introduction & Program Fundamentals 

 

WM and Recyclebank in conjunction with its partner, SC Johnson & Son, Inc. will be operating a 

unique promotional program during the period of April, 2012 until December 31, 2012. The 

program is a national competition that will encourage 50 chosen cities, across the 50 states to raise 

residential recycling performance for a chance to win prizes based on levels of participation levels 

within the community. 

 

As part of this program, the Recyclebank curbside program will be provided, at no cost to the 

municipality, for a period of 24 months. Recycling will be rewarded using a program-specific 

version of Recyclebank’s Community Weight Based service model with recycling participation 

recorded using member self-reporting. 

 

Together, Recyclebank, WM and the City will utilize a Marketing Toolkit created by Recyclebank to 

allow for marketing, community outreach, and program education.  

 

‒  Service Area: All curbside recycling households (Approximately, 2,500 households) 

‒  Recyclebank Program Implementation Period: As scheduled, April-June, 2012 

‒  Promotional competition period: July 2012 through December 31, 2012 

‒  Recyclebank Program end-date: June 30, 2014 

 

Program Structure and Other Plan Elements 

 

The Recyclebank program will utilize member self-reporting to record individuals recycling 

participation. Members may report their recycling activities via the web, smart phone apps, 

or telephone. Members will be rewarded Recyclebank program points every time they 

participate. 
 

‒  The City will work with WM to provide all necessary household addresses for use in program 

marketing & outreach. The City will print and send an introduction letter (templates will be 

provided by Recyclebank) to each household participant announcing the program challenge. 

This letter will be sent prior to the Recyclebank mailing of the registration mailer. 

 

‒  Additionally, the City will leverage their existing communication channels to residents and 

merchants to promote the program as extensively as possible.  City communication 

channels may include but are not limited to: 

 
+ Direct Marketing to Residents (i.e. inserts in city mailings, automated phone messaging, etc) 

+ Online Outreach and Messaging (i.e. messaging in newsletters, emails outreach to residents and 

city employees, city website messaging, social media, etc) 
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+ Out-of-home Advertising (i.e. usage of city-owned advertising assets, PSA channels, etc) 

+ Community Outreach (i.e. information distribution at appropriate councils and forums, 

community events, etc) 

+ PR/Media Strategies (i.e. inclusion in public relations campaigns, local media outreach, etc). 

+ Recyclebank will provide templates to the City to facilitate promotional communications. 

‒  The City agrees to participate, as needed, in an organized series of conference calls to kick-off 

and coordinate the program deployment. The City will involve appropriate staff from all relevant 

departments & functions and provide a primary point of contact for purposes of coordination. 

 

‒  The City will work with WM and Recyclebank to assist in providing historical and recurring 

recycling & solid-waste data for the community in an accurate and timely manner.  
 
‒  The City agrees to include SC Johnson & Son, Inc. and associated “50 State Challenge” 

branding on all marketing materials sent to residents.   

 

‒  The City agrees to consider proposals to continue the Recyclebank program within the 

community following the Recyclebank program end-date. Options may include continued full or 

partial program sponsorship via SC Johnson & Son, Inc. or other corporate partner, or by 

establishing a commercial agreement with a program fee structure TBD. 

 

Privacy & Confidentiality 

 
‒  Recyclebank does not rent or sell members’ Personally Identifiable Information or program 

activity to anyone without a member’s expressed consent. 

 

‒  Each party will own all right, title, and interest, including any copyrights or other intellectual 

property rights, in and to any data or information that it collects, compiles or creates regarding 

Customers.  As between the parties, the owner of such rights will have the right to use as it 

wishes any such information, subject to applicable law and its own privacy policy, with no duty 

to give the other party notice, gain the other party’s consent, account to the other party or 

share royalties with the other party.  
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Rewards Available by Zip(s) Report
Generated On :2/3/2012@ 1:11:30PM

State: IA

City : Independence

For Zip(s): '50644'

Reward Partner NameLocal / 

National

Product Name End DatePoints 

Price

Fulfillment 

Type

$3 off $25 or moreAlibris  100National 01/17/2013Online

20% Off Your First PurchaseAlice.com  100National Online

Free $10 Gift CardAlice.com  100National Partner 

Fulfilled

$10 Gift CardAlice.com  200National Online

FREE Tote bag with a copy of 

Baby Talk and Working Mother 

magazine + a 1oz Essential 

Moisture Shampoo sample

AVEENO®  500National Partner 

Fulfilled

15% off any purchase, plus Free 

Shipping on orders over $100

bambeco  75National 02/14/2012Online

$10 Off $30 or MoreBed Bath & Beyond®  100National 03/23/2012Mailer Reward

$10 Best Buy® Gift CardBest Buy® Gift Card  2500National Partner 

Fulfilled

$15 Off $90 or MoreBrookstone  150National 12/17/2012Online

Save $1.00 on any TWO (2) 

Bumble Bee® Products, Any Size 

or Variety

Bumble Bee Foods, LLC.  75National 11/26/2012Print at Home

$5 off $25 or moreCalendars.com  75National 01/17/2013Online

One-year subscriptionCar and Driver  115National Online

15% Off Gourmet Gifts & Baskets 

at Cherry Moon Farms (Min $24)

Cherry Moon Farms®  100National 08/17/2012Online

Save 20% on ChooseUp Education 

Kits

ChooseUp  40National 02/15/2012Online

$1.50 Off Any CleanWell Product 

4oz. or Larger, or 40 ct. Canister 

Wipes

CleanWell  60National 11/26/2012Print at Home

$5 Off Any Online Purchase - CXLCleanWell  75National 12/17/2012Online

$5 Off Any Online PurchaseCleanWell  75National 12/17/2012Online

Free 6 months of Club Pogo™Club Pogo™  275National 08/17/2012Online

Free 3 months of Club Pogo™Club Pogo™  150National 08/17/2012Online

Free year of Club Pogo™Club Pogo™  400National 08/17/2012Online

Save $12 + Get Free Shipping on 

Glasses orders over $59

Coastal.com  150National 09/16/2012Online

Save $12 + Get Free Shipping on 

Contact Lens Orders over $99

Coastal.com  150National 09/16/2012Online

$10 Darden Gift CardDarden Restaurants Gift 

Card

 2500National Partner 

Fulfilled

Buy 1 DASANI, Get 1 FreeDASANI®  75National 06/30/2012Mailer Reward

$4 off any one Recipe KitDestination Dinners  75National 03/17/2012Online

$3 Off Any One Recipe Kit and an 

Eco-Friendly Souvenir – A 

Watermelon-Red Mini Colander 

Made From Bamboo Pulp

Destination Dinners  100National 03/17/2012Online

$15 Off $75 or MoreDick's Sporting Goods  150National 11/26/2012Mailer Reward

$2 Off Any ProductEarth Friendly Products  20National 11/26/2012Print at Home

15% offEco-Artware.com  75National 11/06/2012Online

One-Year SubscriptionEveryday Food  115National Partner 

Fulfilled

Page 12



Buy two (2) 3oz cans of Fancy 

Feast® Gourmet Cat Food, Get 

one (1) FREE, up to $0.80

Fancy Feast® Gourmet 

Cat Food

 35National 02/25/2012Print at Home

1 Free Movie TicketFandango Gift Card  2500National Online

20% OffFleurop.com  100National 12/17/2012Online

$10 OffFTD  100National 12/17/2012Online

$10 Gap Gift CardGap Gift Card  2500National Partner 

Fulfilled

15% Off Plus Free ShippingGNC  75National 12/17/2013Online

One-year subscriptionGood Housekeeping  115National Online

Receive a free LED Nightlight and 

10% off Your Order

Green Electrical Supply  75National Online

15% off Storewide/Sitewide AND 

Free Standard Shipping

Green Mountain Coffee 

Roasters

 50National 03/17/2012Online

Save 15% on Bathroom 

Accessories at Greenfeet - CXL

Greenfeet  75National Online

$5 off $25 or moreHalf Price Books  50Local 12/27/2012Mailer Reward

Buy One (1) Get One (1) Free 

HAPPYMELTS and 

HAPPYMUNCHIES

HAPPYFAMILY  70National Print at Home

Save $1.00 on the Purchase of 

THREE (3) HAPPYSQUEEZE and 

HAPPYMORNING Smoothies

HAPPYFAMILY  40National 02/25/2012Print at Home

Buy One HAPPYMUNCHIES or 

HAPPYYOGIS, Get One Free

HAPPYFAMILY  50National 11/26/2012Print at Home

One-year subscriptionHarper's Bazaar  115National Online

20% Off Plus Free Shipping and 

Free Bracelet

ICE.com  150National 12/17/2012Online

$10 iTunes® Gift CardiTunes® Gift Card  2500National Partner 

Fulfilled

$25 Off of $100 or MoreJulieApple  100National Online

Save $2 On Any One Kashi® FoodKashi  175National 02/03/2012Print at Home

Save $2 On Any One Kashi® 

Product

Kashi  100National 01/31/2013Print at Home

Save $2 On Any One Kashi® Food 

- CXL

Kashi  175National 02/03/2012Print at Home

20% Towards Any PurchaseKids Konserve  75National 02/14/2012Online

Free Food KozyKids Konserve  45National Partner 

Fulfilled

Buy One, Get One ½ OffKINeSYS  40National 02/15/2012Online

Buy One, Get One Free!KINeSYS  75National 02/15/2012Online

$1 Off Any ProductKiss My Face  50National 02/29/2012Print at Home

$25 off $125 or more onlineKmart.com  200National 01/17/2013Online

$10 Off Your Next $50 In-Store 

Purchase

Macy's  50National 02/28/2012Print at Home

Get 4 Magazine Subscriptions for 

$2 Each!

Magazine Outlet  100National Online

One-year subscriptionMarie Claire  115National Online

One-year subscriptionMartha Stewart Living  230National Partner 

Fulfilled

One-year subscriptionMartha Stewart Weddings  180National Partner 

Fulfilled

Buy One Marukan Product, Get 

One Free

Marukan Vinegar (USA)  75National 11/26/2012Print at Home

Buy one, get one freeMokuGift  60National Online

250 My Coke Reward PointsMy Coke Rewards  1000National 06/30/2012Online

15% offNational Pet Pharmacy  75National Online

Save $6 on Two Dinner EntréesOlive Garden  150National 05/26/2012Print at Home

$10 off $50 or more onlineOmaha Steaks  100National 01/01/2013Online

$20 off $100 or more onlineOmaha Steaks  200National 01/01/2013Online

$10 Panera Gift CardPanera Gift Card  2500National Partner 

Fulfilled

15% Off Your OrderPeopleTowels  75National Online
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15% offPerfume.com  75National 12/17/2012Online

25% Off All OrdersPersonal Creations®  75National 08/17/2012Online

One-year subscriptionPopular Mechanics  115National Online

20% Off Flowers & Gifts at 

ProFlowers (Min $34)

ProFlowers®  75National 08/17/2012Online

20% Off Flowers & Gifts at 

ProFlowers (Min $34) - CXL

ProFlowers®  75National 08/17/2012Online

$10 Off $100 or More + Free 

Shipping

Puritan's Pride  100National 03/17/2012Online

$0.60 off any ONE (1) Q-tips® 

300ct Pack or Larger

Q-tips®  30National 03/12/2012Print at Home

$1 off any ONE (1) Q-tips® 

Precision Tips™ 170ct Pack

Q-tips®  30National 03/12/2012Print at Home

20% Off Orders $49 or MoreRedEnvelope®  100National 08/17/2012Online

One-year subscriptionRoad & Track  115National Online

$10 Off Two Dinner EntréesRuby Tuesday  100National 04/26/2012Print at Home

20% off any orderScholastic Store  100National Online

One-year subscriptionSeventeen  115National Online

15% Off Gourmet Dipped Berries at 

Shari’s Berries (Min $24)

Shari’s Berries®  100National 08/17/2012Online

$10 Off $50 or MoreShoebuy.com  100National Online

20% offShoes.com  100National Online

1 Sample of Smarty Pants for Kids 

and One Sample of Smarty Pants 

for Adults

SmartyPants Gummy 

Vitamins

 25National Partner 

Fulfilled

15% Off Your PurchaseSmartyPants Gummy 

Vitamins

 40National Online

$10 Off $40 or MoreSPRI Products  100National Online

$20 Off $80 or MoreSPRI Products  200National Online

SAVE 50¢ on Any ONE (1) Suave 

Kids® Shampoo, Conditioner, or 

Detangling Product

Suave  30National 04/11/2012Print at Home

10% off Sunglass Hut gift cardsSunglass Hut  75National Online

Buy One, Get One Free!The Green Garmento  90National 03/17/2012Online

Buy One, Get One ½ OffThe Green Garmento  60National 03/17/2012Online

$10 The Home Depot® Gift CardThe Home Depot® Gift 

Card

 2500National Partner 

Fulfilled

Save $35 on Activation with 

T-Mobile!

T-Mobile  125National Online

One-year subscriptionTown and Country  115National Online

20% Off Total PurchaseTruKid: Natural Skin, Hair 

and Sun Care for Kids

 100National Online

15% Off Your OrderUncommonGoods  90National 12/17/2012Online

20% Off Entire OrderVapur  100National 08/06/2012Online

50% off + FREE Shipping on 

Orders Over $50 + FREE Photo 

Uploads

Vistaprint  100National Online

$10 off $50 or MoreVitamin World  100National 03/17/2012Online

$10 Wal-Mart Gift CardWal-Mart Gift Card  2500National Partner 

Fulfilled

One-Year SubscriptionWhole Living  115National Partner 

Fulfilled

30% OFF ENTIRE 1st ORDER + 

Free Shipping

Wishprints  80National 12/18/2012Online

$10 off $50 or moreYounkers  100Local 11/26/2012Print at Home

Save $1.00 on any TWO (2) 

Ziploc® Brand Bags

Ziploc®  75National Print at Home

$1.50 Off Any Ziploc® 

VersaGlass™ Container

Ziploc®  30National 05/26/2012Print at Home

Save $1.00 on any TWO (2) 

Ziploc® Brand Bags

Ziploc®  50National 05/31/2012Print at Home

Save $1.50 on any TWO (2) 

Ziploc® Brand Containers

Ziploc®  50National 05/31/2012Print at HomePage 14
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AGENDA ITEM #_______ 

C:\Documents and Settings\mfrench\Local Settings\Temporary Internet Files\Content.Outlook\BQGA9OV0\RCA-Motor Grader 3-
7-12.doc 
 

- 1 - 

Request for Council Action 
 
 
Date: 3-7-12 
 
To: East Grand Forks City Council, Mayor Lynn Stauss, President Craig Buckalew, Council Vice 

President Wayne Gregoire, Henry Tweten, Council Members: Marc Demers,  Henry Tweten, 
Greg Leigh, and Mike Pokrzywinski. 

 
Cc: File 
 
From:  Jason Stordahl 
 
RE: 2012 Motor Grader  
 

 
Consider approving the request to approve: 
 
Purchase of a 2012 Motor Grader, and declare surplus for trade unit 117 (1987 John Deere 770B).   
This is a budgeted item in the 2012 Capital Improvement Plan. 
 
I will bring to the council work session prices for the selected bidder (Minnesota state contract pricing 
#M-439), and supporting documentation.   
 
 
 
 
Recommendation: 
Purchase equipment from selected bidder. 
 
 
 

Page 17

mfrench
Typewriter
3



AGENDA ITEM #_______ 

C:\Documents and Settings\mfrench\Local Settings\Temporary Internet 
Files\Content.Outlook\BQGA9OV0\RCAdoleary_park.doc 
 

- 1 - 

Request for Council Action 
 
 
Date:    March 7, 2012  
 
To: East Grand Forks City Council, Mayor Lynn Stauss, Henry Tweten, Council Members: Marc 

Demers, Council President Craig Buckalew, Council Vice President Wayne Gregoire, Greg Leigh,  
Mike Pokrzywinski and Ron Vonasek. 

 
Cc: File 
 
From:  Dave Aker 
 
RE: Playground Equipment at O’Leary Park 
 

 
 
Background: 
 
The need for playground equipment is necessary at O’Leary Park because we have to take out some of 
the equipment according to an inspection done by the League of Minnesota Cities last year.  The 
equipment is outdated and dangerous according to the new guidelines by the State of Minnesota.  The 
main piece of equipment is the slide and our new playground equipment would include four slides. 
 
I have a quote on new playground equipment for $31,315.97 and border timbers for $6,188.00, if I order 
them before April 20, I can get them for $27,884.97.  At that cost I can also get $1,800.00 of pea rock to fill 
in the playground equipment for a total cost of $29,684.97.   
   
Recommendation:   
 
I recommend that we get the playground equipment at the sale price.  The total in capital improvements 
are $30,000 for playground equipment in 2012. 
 
Enclosures:   
   
The prices are in the packet. 
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AGENDA ITEM #_______ 

 
 

- 1 - 

Request for Council Action 
 
 
Date: March 7, 2012 

 

To: East Grand Forks City Council, Mayor Lynn Stauss, President Craig Buckalew, Council Vice 
President Wayne Gregoire, Henry Tweten, Council Members: Marc Demers,  Ron Vonasek, 
Henry Tweten, Greg Leigh, and Mike Pokrzywinski. 

 

Cc: File 

 

From:  Council Member Pokrzywinski 

 

RE: City Logo 

 

 

The working group met three times and after considerable deliberation is sending our recommendations 

back to the City Council. 

  

We recognize the value of having a standard banner identifying each department as part of the City of 

East Grand Forks. There wasn't unanimous agreement that using the city hall image was the best option. 

In that case we have decided to present the Council with some options.  The final decision on a standard 

logo is a policy decision that should be made by the Council. 

  

The first decision the Council should make is, which image should be the City's standard logo.  

Option #1 Keep the existing image found in the terrazzo floor below City Hall's rotunda, (with 

some possible revisions made to make the lettering more visible from a distance). 

 

Option #2 Adopt the logo using the City Hall image. 

  

Once the Council settles on a logo, implementing its use gets somewhat complicated. There are several 

issues that will need to be addressed.  

  

To varying degrees there is significant attachment and identity with logos of the departments. Each has its 

own history. Therefore we do not recommend abandoning any existing images used by the departments. 

If a department wishes to discard an image now in use, that decision could be left to the department head, 

staff, and City Administrator. 

  

There is a long term supply of city stationary which led to the idea of applying the new logo as a 

watermark in the center of the page. This would allow each department to keep existing logos while 

adopting the new city standard logo in a consistent manner. We recommend the Council adopt this 

policy. 
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2 

Other applications for the new standard logo could be building entrances, signage, flyers, websites, 

facebook pages and vehicles. Some could be implemented with very little effort and expense, others 

would be phased in through attrition. 

  

Police and fire vehicles present a problem with application of a logo. Fire and police officials make a 

compelling argument against it based on the public interest of keeping a "consistent look" for emergency 

vehicles nationwide. We agree with this argument. The remedy we recommend is to apply window 

decals prominently in each department vehicle. 

  

  

Recommendation: Approve recommendations and forward to boards and commissions for adoption. 
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